Teaching Plan

	Title
	The Magic of Markets (Trade Incentive)

	Instructional Objectives
	· To illustrate that people voluntarily exchange goods and services because they expect to be better off after the exchange.

	Keywords and Concepts Illustrated
	· Trade

· Incentive

	Needed Time
	A double-lesson period, 80 minutes in total

	
	
	

	Sessions
	Details
	Time Spent


Why do people trade? (People trade to get something of more value by giving up something of less value.) 

	1.1 Did the trading behavior confirm or contradict the hypotheses we listed at the beginning of the activity? (Often the initial responses are "to get something they don’t have, or to take advantage or trick someone.” Students should see that trade only takes place when both parties expect to gain.) 
1.2 Was everyone happy with their trades? (Probably not. Students who had little to trade may not have been pleased. Students who couldn’t find what they wanted may have been dissatisfied. Students who traded and then realized they missed a better trade may have been unhappy. Finally, students who either underestimated the costs of a trade or overestimated its benefits — or both — may have been unhappy. Trading doesn’t guarantee happiness. Economists merely maintain that trade will continue if people anticipate that they will be better off after the trade than if they do not trade at all.)
	10 mins
15 mins

15 mins

15 mins

25 mins


	

	Tools
	· A large number of small, easy to exchange items - such as candies, small boxes of raisins, inexpensive small toys, package of paper clips, pencils, stickers, model answers to the last quiz, etc., and enough small brown bags for each student.

· Color stickers/dots 
	

	References
	· Source:

· “The Magic of Markets” provided by Foundation of Teaching Economics.  http://fte.org/teachers/lessons/efl/mom/eflmon2.htm.

· Definition:

· Parkin, M. 1996. Economics 3rd ed. (Addison-Wesley Publishing Company Inc.: USA).

	


Appendix 
 
Materials for Teacher

Table 1


Record of Students’ Satisfaction
















